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Media Release                    Zofingen, 14 March 2017 
 
 

Siegfried with Jump in Sales 
 
 

 

 
– With sales of 717.7 million Swiss francs, the company set a new record in its 

corporate history (+49.3%). For the first time, sales of the sites acquired from 
BASF the previous year were fully consolidated.  

– EBITDA before integration costs grew significantly by 30.1% to 104.2 million 
francs, corresponding to a margin of 14.5%.  EBITDA including integration 
costs amounting to 7.5 million francs reached 96.7 million francs. 

– Net profit of 27.9 million francs is lower than in 2015 (39.1 million francs) 
owing to integration costs and significantly higher tax and financial expenses.  

– Order backlog reached an all-time high. 
– In May 2016, the new plant in Nantong (China) received an operating license 

for commercial production, and the new plant in Zofingen (Building 425) 
started production.  

– The Board of Directors will propose to the Annual General Meeting a dividend 
increase (distribution from reserves of capital contributions) from CHF 1.80 
to CHF 2.00.  
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Following distinctive growth in the preceding years, the Siegfried Group reports a grati-
fying result for 2016. With sales of 717.7 million Swiss francs, the company set a new 
record in its history of more than 140 years. The growth of 49.3% is high because in 
2016, for the first time, all of the sites acquired the previous year were fully consolidat-
ed and the new site in Nantong (China) made its first contribution. In 2016, EBITDA ex-
cluding integration costs grew significantly by 30.1% to 104.2 million francs. EBITDA 
including integration costs of 7.5 million francs reached 96.7 million francs. As ex-
pected, the corresponding EBITDA margin for the 2016 year of consolidation slightly 
decreased and is reported at 14.5%. Net profit amounted to 27.9 million francs (2015: 
39.1 million francs). The decline is attributable to higher tax expenses (approximately 7 
million francs) and higher financial expenses in connection with the higher indebted-
ness. In the previous year Siegfried benefited from tax credits.  
 
Siegfried generated operating cash flow in 2016 (before changes in net current assets) 
of 95.9 million francs (2015: 65.0 million francs), an increase of 47.5%. Operating cash 
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flow including changes in net current assets grew from 23.1 million francs in 2015 to 
57.1 million francs. 
 
 
Focus on implementation and consolidation  
Being aware that every acquisition is only as good as its implementation, Siegfried’s fo-
cus in 2016 was on integration and consolidation. The connected one-time expense is 
shown as integration cost. 
 

Significant milestones achieved 
In the year under review, development and restructuring of the global production net-
work achieved several significant milestones. The Chinese authorities issued Siegfried a 
final operating license for large-scale production at its Nantong plant, which was inau-
gurated in 2015. Beforehand, the authorities carried out a comprehensive and success-
ful inspection of the plant. Currently, several products are being developed and pro-
duced in Nantong. Thus Siegfried is now in a position to take full advantage of this es-
sential cornerstone of its production network and significantly improve its competi-
tiveness. The fact that an important supplier company operates a production plant in 
China is being positively recognized by the market. The new plant in Zofingen, with a 
technical design comparable to that in Nantong, started commercial production. In the 
current year, Siegfried will expand its research and development capacity in order to 
meet customer requests faster. In Zofingen, about 40 new laboratory workstations are 
being set up. In addition, construction of the new logistics building comprising some 
5,000 pallet positions is to begin shortly. 
 

Strong market position  
Implementation of its strategic projects in the 2010–2015 financial years has, in several 
respects, strengthened Siegfried’s position in the market. The company’s customer base 
grew significantly, especially in the United States of America, the most important phar-
maceutical market. Now, and at least for the coming years, Siegfried enjoys the neces-
sary critical size to flexibly meet customer requests and needs. In 2016, APIs (drug sub-
stances) stood for about three quarters of Siegfried’s sales and finished dosage forms 
(drug products) for one quarter. Both areas reported organic growth. Siegfried’s posi-
tive sales results are directly related to its market cultivation strategy. In the year under 
review, the Business Development & Sales team set a new record in Siegfried’s history 
in terms of new project orders. 
 

Proposals to the Annual General Meeting  
Thomas Villiger (1951), Vice-Chairman of the Board of Directors and a member since 
2011, is not standing for re-election. Seeing that two Board members were elected at 
the 2016 Annual General Meeting, the Board of Directors decided not to recommend a 
replacement to the 2017 Annual Meeting. 
 
Based on the positive results, the Board of Directors will recommend to the Annual 
General Meeting a payout to shareholders from the capital contribution reserves of CHF 
2.00.  
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Strategy work continues   
Siegfried CEO Rudolf Hanko: “The consolidation process in the industry has by no 
means been completed. We shall remain active in the change process in order to protect 
our leading position in the CMO market. As well as welcome additional size and con-
nected flexibility, we aim to achieve, especially, deepening and expansion of our tech-
nical expertise”. 
 

Outlook 
Siegfried expects to achieve a robust result for the current year. The company antici-
pates high single-digit sales growth for 2017 subject to developments in various foreign 
currencies. In addition, the earnings situation will continue to improve based on the 
identified synergies. This will represent the basis on which to increase profit distribu-
tion to shareholders, also in the years to come. 
 
 
Contact 
 
Media:      Financial Analysts: 
Peter Gehler   Michael Hüsler 
Chief Communications Officer   Chief Financial Officer 
peter.gehler@siegfried.ch    michael.huesler@siegfried.ch 
Tel. +41 62 746 11 48    Tel. +41 62 746 11 35 
Mobile +41 79 416 41 16      
 
Siegfried Holding AG 
Untere Bruehlstrasse 4 
CH-4800 Zofingen 
 
 
 
This Media Release on the web 
 

http://www.siegfried.ch/media-releases/ 
 
 
CEO videostatement on the web 
 

http://www.siegfried.ch/videostatement/en 
 
 
 
 
 
 
 
 
 
 

http://www.siegfried.ch/about-siegfried/investor-relations-media/media-releases/
http://www.siegfried.ch/about-siegfried/investor-relations-media/media-releases/
http://www.siegfried.ch/videostatement/en
http://www.siegfried.ch/videostatement/en
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About Siegfried 
 
The Siegfried Group is active worldwide in the field of Life Sciences with production facilities 
located in Switzerland, the USA, Malta, China, Germany and France. At the end of 2016, Sieg-
fried reported annual sales of CHF 718 million and employs at the time being approximately 
2300 employees at nine locations on three continents. Siegfried Holding AG is listed on the 
Swiss Exchange (SIX: SFZN). 
 
Siegfried is active in both the primary and secondary production of drugs. The company de-
velops and manufactures active pharmaceutical ingredients for the research-based pharma-
ceutical industry as well as the corresponding intermediates and controlled substances, and 
provides development and production services for finished dosage forms including sterile 
filling. 
 
 
Cautionary Statements Regarding Forward-Looking Statements 
 
This press release may contain forward-looking statements based on current assumptions and forecasts made 
by Siegfried Group management and other information currently available to the Siegfried Group. Various 
known and unknown risks, uncertainties and other factors could lead to material differences between the actu-
al future results, financial situation, development or performance of the company and the estimates given here. 
Siegfried Holding AG does not intend, and does not assume any liability whatsoever, to update these forward-
looking statements or to conform them to future events or developments. 
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